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Investigation planning and communication
with participants in the merger review process
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|. Establishing case team
« Types of cases: simple and non simple

 Important and Complicated cases: establishing 4-person case
team (law + economics + supervision), hiring relevant experts

If necessary




{3 Morcem

o = HETRIRE 5L

R 5%
RN
T okt
Lk
* Il. Investigation planning and implementation

Remedy

e Decision
negotiation

Facts Market Competitive
finding definition analysis

Approval
without
condition
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* Il. Investigation planning and implementation

 Facts finding:

* Relevant product

* Relevant industry

» Type of concentration: horizontal, vertical, conglomerate
* Market share

» Market feedback
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e Il. Investigation planning and implementation

 Market definition:

» -relevant product market

» -relevant geographic market

« Communication with notifying parties and other market
participants
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* Il. Investigation planning and implementation

« Competitive analysis (quantitative analysis):
* - market share
« - market concentration (HHI test)

* - projection of price rise
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e Il. Investigation planning and implementation

« Competitive analysis (qualitative analysis) :
* - Onsite inspection

* - Questionnaire to competitors and customers

e - Symposium

« - International cooperation
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* Il. Investigation planning and implementation

« Competitive analysis (evidence identifying) :

« - market share and concentration

* - notifying party’s capability of controlling raw materials

e - customer’s purchasing power and its capability of changing supplier
* - intellectual property, know — how

* - market entry conditions
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Il. Investigation planning and implementation
« Competitive analysis (effects identifying) :

- unilateral effect

- coordinated effect
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Il. Investigation planning and implementation
 Decision making

Notifying
competitive
concerns

NEgeilEliT Market test decision
on remedy
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* |l. Confidentiality practice

* Notification material

» - confidential version: case team only

* - non-confidential version: being used for comment soliciting
 International cooperation: waiver




“Wwal oy
° A 1

e Thank you!
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